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Disclaimer

This presentation (“Presentation”) was issued by MeglioQuesto S.p.A. ("Company” or “MeglioQuesto”) for information
purposes only.

The Presentation does not constitute an offer or an invitation to underwrite or purchase financial instruments.
Therefore, neither the Presentation, whether in whole or in part, nor the distribution of it may form the basis of or be
relied on in respect of investment decisions.

The Presentation and its contents are provisional in nature, have been drawn up for information purposes only, and in
no way constitute investment advice or recommendation by MeglioQuesto and their respective directors, officers,
employees and advisers. None of the Company accepts any responsibility whatsoever for the contents of the
Presentation and no representation and warranty, express or implied, is made by such person in relation to the
contents of this Presentation.

The acceptance of the Presentation implies that the recipient accepts all terms and conditions of this disclaimer.

The information contained in the Presentation is strictly confidential. Therefore, the recipient, in opening the file
containing the Presentation, undertakes to keep the information herein confidential and not to distribute it and/or
disclose it to third parties without the prior written consent of MeglioQuesto.
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MeglisQuesto

At a glance

€mn
0
MeglioQuesto is one of the leading Italian player in the Customer Experience sector taking [ CAGR SALES 36?}
care of customer acquisition and customer management for 40 top tier customer 60 CAGR EBITDA 106% ..
specialized in the provision of services. . ’
, o . . ' 50 15,3% 14%
It is specialized in the integrated offer of services and processes aimed at management of -
customers through three main integrated channels: a3 12%
40 o
e 10%
529 DIGITAL HUMAN VOICE
30 29 8%
In the last 5 years, thanks to a planned process of growth by external lines, the Company 20 22 6%
has quadrupled its turnover: Revenues + 36% CAGR, year-end 2020 € 55.8 million 16,5 .-’15 »
reached; EBITDA + 106% CAGR, year-end 2020 € 8.5 million reached with an Ebitda -
margin over 15% and customer loyalty close to 100%. v 2,5% 2%
0 0%
2016 2017 2018 2019 2020
ZVOE;% EBITDA ADJ EBITDA PROFIT NFP/EBITDA Consolidated PR
€55 8 2020 MARGIN 2020 ADJ ADJ 2020
o €8,5 mn 15,3% €3.6 mn 2x o Customers
+67'8% . - . @® Sales
yoy - EBITDA Margin
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‘, Planet Group

Planet Group
was founded
(Voice
channel).

MeglisQuesto

em
Beginning of
the
collaboration
with ENI.

==TIM
Launch of the
Human
channel in
order to
support TIM
business.

16,5

€ mn

TIM
collaboration
was extended
on the Voice
channel.

CUSTOMER ACQUISITION

A story of growth and loyalty

26,4

€ mn

ESSEGROUP..

ESSE Group
S.p.A. was
founded

27,5

€ mn

Onboarding of
A. Bonuglia

and J. Torrents
in the Group.

Services offered to leading companies in
telco, multiutility and finance & insurance
sectors with the aim to acquire new
customers through an integrated

multi-channel platform.

ﬁ\~'\’

ASK-QUESTION RESOLVE

AQR acquisition.
Deployment of
Customers’
Management and
Digital touchpoint.

Unipol
Beginning of the
collaboration with
Unipol.

Listing

i — CUSTOMER MANAGEMENT START —

Advisory and management of the customer base,
with a progressive specialization in finance &
insurance sector characterized by high margins
and a higher value-added service.
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MegligQuesto ,

Customer experience / Management market

A MARKET EXPERIENCING GROWTH AND INNOVATION

e The Customer Management Experience (CXM) is the process of acquiring and retaining customers.

e Communication model is today more dynamic and interactive: it is based on customized, on-demand and instant communications through
different channels.

e |t's a kind of advanced CRM, whose purpose is to collect and manage the companies’ processes to measure and organize interactions with
final customers, during the whole life process.

e CXM has two different souls: one represented by the contact centers; the other one by the digital technologies such as Al/NLP and Cloud.

2025

445$ bn CONTACT CENTER' MARKET
M +31%

Pl CUSTOMER ACQUISITION

°0 5 - %
R ane ) ) I

INTEGRATED LEAD GENERATION

NN 1

’. [ d
CUSTOMER kﬂé
JOURNEY Zxias

DIGITAL INNOVATION CX? MARKET

o/w 16 € b NLP
45 € b Cloud
16 € b Chatbot

R CUSTOMER MANAGEMENT — — - — 7

1 https://www.statista.com/statistics/880975/qlobal-contact-center-market-size
2 https://www.pwc.com/it/it lication 1 cs/pwc-ai-evolution-financial-
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